Dear Saxby:





We have a small textile mill in your old district in Soperton.  We did actually meet a couple of times at local functions.





The reason I am writing is not to hammer away at what we all know about imports, jobs and the trade deficit but to make a practical and comparatively simple suggestion that may lend assistance to the domestic textile industry without compromising the values of "free trade" or raising the ire of free traders, foreign sovereigns or domestic retailers.  In fact this one idea may garner support from all factions.





But first I have to supply some backround information.  Please forgive me if you are already familiar with this.  Sometimes it helps me spot flaws if I review myself.





Every garment made in the United States, by law, is required to have a tag which, among other things, has the brand name and an identification number for the manufacturer or importer called either an RN number or WPL number.  Every garment has it.  A complete up to date listing of the name of the manufacturer or importer along with their RN number or WPL number is available commercially.  The books are updated annually and are sold commercially.





A fabric manufacturer, such as myself, can go into a store and find products made from the type of material that they manufacture, write down the RN number or WPL number, and subsequently identify the manufacturer or importer and solicit their business.





This used to be a great way to find customers but it simply doesn't work anymore.  Since the RN or WPL number can identify EITHER the manufacturer or the importer, and since most products are imported, the fabric "detective" reaches a dead end with the name of an importer who has nothing to do with purchasing fabric. If one were to contact the importer and ask them which factory made the product and who purchases the fabric for it, they would not reply for obvious competitive secrecy reasons.  In fact, they may not even know the answer.





My suggestion is simple. Change the labeling requirement so that the RN number of the FACTORY that manufactured the garment is listed NOT merely the importer.  For the fabric manufacturer, a new world is thus opened.  A garment in a retail store, which has similar fabric to theirs, identifies through the RN system a factory for example in Bangladesh where the garment was made.  A contact is made with that factory and a solicitation is initiated.





This truly levels the playing field. It gives United States manufacturers the opportunity to identify and solicit heretofore unknown customers all over the world.  It gives them the opportunity to compete but it doesn't give them a handout.  





Could a retailer object to a device which encourages price competition?  Could "free traders" argue that this stifled free trade?  Could foreign governments argue that the United States was putting up barriers to "free trade"?  





The only argument may come from importers who may complain that their sourcing "secrets" would be exposed. But even now, when a garment is made by a domestic factory and bears the name on label of the marketing entity, the label has the RN number of the domestic factory that produced the garment NOT the marketing entity (so-called private label).  For example, when Victorias Secret contracts with a plant in North Carolina to cut and sew a garment, the label says "Victorias Secret" buthas the RN number of the plant in North Carolina.  So really even now, under current regulations, sourcing "secrets" are public knowledge.





Another great advantage of this new requirement would be that public watchdog groups would be able to easily identify factories and investigate, quantify and publicize human rights issues, environmental issues, and workplace issues that might be occurring.  The American people are not fond of knowingly purchasing the product of sweat shop, child labor or polluting companies.  The net effect would be to improve conditions in foreign factories without relying on foreign governments and thus RAISE THEIR COST OF MANUFACTURE to something closer to ours.





One might argue that even by this device, we would not be able to compete. But the world is round, as they say.  The answer is to get the regulation in place now, so that even if we can't compete today, the resource will be available to us in the future.  Give us a shot!  Tell us who the customers are!!





My knowledge of the process by which such a change would take place is limited. I believe that this is all done at the regulatory level which if true would mean that it can be done by executive order without legislation.





I have taken so much of your time with my long winded explanation.  I do apologize for that. But I know that you share my concern for our economy and our future and I thought I would share with you a small and simple idea for slightly improving an impossible situation.








Sincerely,


Claude





Claude Simon


Veratex, Inc.


1101 Mount Vernon Road


Soperton, GA  30457


claudesimon@planttel.net


1 912 529 4800


fax 1 912 529 4746


